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a powerful brand

CELEBRATING 20 YEARS

SINCE THE TURN OF THE CENTURY, Housetrends has been showcasing our area’s finest homes 
and gardens with stunning photography and inspiring editorial. In print since the year 2000, 
and online at housetrends.com soon after, we have consistently delivered quality local content 
to high-end homeowners in Central Ohio.

AS A TRUSTED BRAND, Housetrends is the avenue advertisers use to reach homeowners 
who insist on working with the region’s most talented builders, designers, landscapers and 
craftspeople.

INDUSTRY PARTNERS

THROUGHOUT THE YEARS Housetrends has proudly teamed up with these organizations who share our goal of elevating and 
celebrating fine homebuilding and remodeling.

MEDIAN HOME VALUE

$510,000
MEDIAN HOUSEHOLD INCOME

$260,000
FEMALE/MALE

82% / 18%
AVERAGE READERSHIP

65,000
PER PRINT ISSUE

BIA
The Home Builders
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editorial calendar|print
central ohio

March/April Housetrends
Art Deadline: 3/2/20

www.housetrends.com/advertise

All dates are subject to change

MK2019.17741

May/June Housetrends
Art Deadline: 5/15/20

October/November Housetrends
Art Deadline: 9/28/20

December/January Housetrends
Idea Book Special Edition
Winning ideas from all Housetrends’ markets
Art Deadline: 11/11/20

August/September Housetrends
Art Deadline: 8/10/20

In all of our issues, Housetrends proudly features beautiful 
photos, incredible kitchens, amazing before and afters and 

design ideas for everything home and garden.
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distribution
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DISTRIBUTION
• 25,000 controlled distribution • direct mail targeted list.

• �100,000 emails targeted sent-based on home value and income-promoting Housetrends features with 
a link to our digital edition.

• Industry professionals (home renovators, builders, and design businesses) and retail.

Affluent Neighborhoods in Central Ohio
Dublin, Granville, Lewis Center, Powell, New Albany, Plain City, Upper Arlington, Worthington, Marble Cliff, Delaware, Galena, 
Sunbury, Westerville, Grandview Heights, Bexley, German Village

HOUSETRENDS E-BLAST SPONSORSHIP
Highlighted feature articles and a link to the current issue 
are bundled in a graphically-pleasing email and delivered 
to 100,000 upscale homeowners.

DIGITAL MAGAZINE DISTRIBUTION
Banner Ad: (300x250 or 700x200) 

$495/email per email banner
Limited space available
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ONLINE

32,000
AVERAGE MONTHLY UNIQUE VISITORS

PINTEREST

&2.4 M 
MONTHLY VIEWERS

164,600
MONTHLY ENGAGED VIEWERS

SOCIAL MEDIA FOLLOWERS

15,400+
FACEBOOK • TWITTER

HOUZZ • INSTAGRAM • LINKEDIN 

DIGITAL EDITION

55,100
TOTAL ANNUAL PAGE VIEWS

E-NEWS

6,353
SUBSCRIBERS

www.housetrends.com/advertise



ADVERTISING RATES AND SIZES
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magazine | rate card

SIZES	 NUMBER OF ISSUES
	 1X 	 3X 	 5X
2 Full Pages 	 $4,495 	 $4,195 	 $3,895
1 Full Page	 $2,595 	 $2,495 	 $2,395
Half Page	 $1,695 	 $1,595 	 $1,495
Quarter Page* 	 $  795	 $   745	 $   695
*Limited availability

PREMIUM POSITIONS	 1X 	 3X 	 5X
Back Cover 	 $4,395 	 $4,195	 $3,895
Inside Front Cover 	 $3,495 	 $3,295	 $2,995
Inside Back Cover 	 $3,495	 $3,295	 $2,995
Page 3, 5 or 7	 $3,395	 $3,195	 $2,795
*All prices are per issue and based on frequency. All premium positions are full page and are subject to management approval.

HOUSETRENDS INSTALLMENT PLAN PER MONTH / 12 MONTHS

2 Full Pages

1 Full Page

Half Page

Quarter Page

$1,495 /mo

$995 /mo

$595 /mo

$295 /mo

www.housetrends.com/advertise

PAYMENT TERMS
New customers must complete a credit application and pay 50% upon execution of agreement, balance with proof approval. Once established credit is approved by 
management, full payment will be due 30 days from invoice date. Visa/Master and American Express Cards accepted. Purchaser agrees that amounts not paid in accordance 
with these terms will be subject to a finance charge of 1.5% per month (18% per year) plus any attorney and/or collection fees incurred by Media Buyer.

Payment plans with monthly credit card payment authorization
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PROJECT SPOTLIGHT
Page count 2*, 3, 4 or 5  

Price  $2,995*, $3,895, $4,495, $4,995 (local) 

Availability  THREE local/ONE regional per issue 
One per client/year 
One 2-page spotlight per issue

Deadline  6 weeks before upload date supply: 
• HT approved project
• Client contact information
• Homeowner contact information (if available)

BIG DEAL/CONCEPT
Focus is on project, not client overall capabilities

INCLUDED
• 2-hour photo shoot of residential project (for 3,4,5 pages)
• 6 to 8 images supplied to client (client has rights to photos)
• About 100 words per page of article with 3 to 6 photos
• Homeowner and/or client interview
• Company website in resources
• Client approval of text
• PDF of article
• Link to article on HT website

NOT INCLUDED
• Business/showroom photos
• Company logos, phone number
• Sales/advertorial text
* Photo shoot for 2-page spotlights

Advertisements can’t touch content 

Samples of all three options are available on  SharePoint > Housetrends Sales Team Site > Housetrends Forms and Procedure Docs

MEET & GREET/BUILDER PROFILE
Page count 2 (spread)  

Price  $2,995* (local) 

Availability O  NE, including regional, per issue 
One per client per 2 years 

Deadline  6 weeks before upload date supply: 
• Featured person(s) contact information
• High resolution/quality photos

BIG DEAL/CONCEPT
Helpful advice/tips related to home and garden topics. 
Strong photo necessary.

INCLUDED
• 100 to 200-word article in Q&A format
• Website info can be included
• Client approval of text
• PDF of article
• Link to article on HT website
• More than one person can be featured in same photo
•  May feature one photo of client’s finished product if a

strong photo is supplied

NOT INCLUDED
• Focus on business capabilities rather than helpful tips
• Company logos, phone number
* Photo shoot (additional $300 if required)

ASK THE EXPERT
1 or 2

$2,395 or $3,895

Availability Exclusive category

Expert advice.

Page count 

Price   

Deadline  4 weeks before upload date supply: 
• Text
• High resolution/quality photos

BIG DEAL/CONCEPT

INCLUDED
• Sponsored Content label on pages
• Client logos if preferred

NOT INCLUDED
• Editorial assistance
• Photo shoot

housetrends greater cincinnati   5352   housetrends.com

projectSP  TLIGHT

A soothing sea of silvers, blues, grays, 

and crystals flows through the inte-

rior of a striking, painted brick home 

in Anderson Township’s Riverview 

Estates neighborhood.  ✦  Fresh flow-

ers and numerous candles are artfully 

positioned. Collectibles are on display 

behind glass doors. Tea towels are 

folded precisely in kitchen drawers. 

The calming, impeccable décor gives 

little hint that the owners moved in just 

over a month ago.

�at’s largely due to the fact that Celeste 
Hensley knows how to get things done. 
Even though her day job at a Cincinnati-
based Fortune 500 company is demanding, 
by anyone’s definition, she manages to 
bring the same level of energy, discipline 
and talent to her home.

Celeste was hands-on for just about every 
one of the countless decisions that needed 
to be made when building a home of this 
scale. �eir 6,600-square-foot, ranch-style 
home, built by Zicka Homes, features three 
bedrooms, three full and two half baths, six 
fireplaces, and plenty of outdoor gathering 
spots.

“As demanding as my job is, I still 
enjoyed coming home and searching online 
for ideas I could use,” says Celeste. “�is 
was fun for me.”  ➻

Elegant 
  emoh wen
  kcab elpuoc sgnirb

to their Anderson roots

BY KAREN BRADNER  |  Photos by Ross Van Pelt1

2
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Photo courtesy of York Wallcoverings

Joanna Gaines
BY KAREN BRADNER

Q   ,ytirbelec ngised dna noitavoner emoh a sA  
you no doubt get lots of requests for design  
advice from friends, family and strangers. What  
is the one piece of advice that will usually ring  
true, no matter who is asking?

 emit hcum oot dneps t’noD .nwo ruoy ecaps ruoy ekaM  
searching the internet for ideas because at the end of the 
day everyone’s story is different, so own that and celebrate 
your unique style. Of course there are amazing tools out 
there and inspirational pictures to glean from, but I always 
encourage people to sit back and think about their family 
and their own unique story, and build from there.

Q  With four young children in your home,  
you know that sometimes design has  
to be functional and adaptable.  
How do you keep it pretty while  
keeping it practical? 

 ym taht uoy llet lliw sdik yM  
house used to be all about 
style and having things “just 
so.” But along the way, I 
realized that nobody loves living 
in a house where everything revolves 
around the word “no.” With four kids, it 
was exhausting to hear myself constantly 
nag about keeping things clean—so one 
day I just stopped. I started making things 
about them. I got sofas with slipcovers 
that could be washed, and I hung up 
chalkboards they could draw on. I set 
aside intentional spaces for them to play 
and create—just small things that made 
a big difference. This was a pivotal shift 
for me with design. I realized it was 
important to not only design homes 
that were pretty, but also practical 
for every day life.

meet    greet

2   housetrends.com

Q  htiw riaffa evol ruoy kniht uoy od gnol woH  
shiplap is going to last? Do you think this 
horizontal clapboard treatment is trendy or 
timeless? How do you decide where to use it?

 yllaicepse—ti ot nward eb syawla ll’I kniht od yllaer I  
since there are so many ways it can be used. What 
I love about shiplap is it is a material they used a 
hundred years ago behind drywall so any and every 
time I find it in a renovation, I will make sure we 
highlight it if the client prefers. 

Typically, I’ll incorporate shiplap in a space that 
needs texture or to highlight a focal wall. The great 
thing about shiplap is that you can stain it or paint it 
any color you want.

Q  aelf ta sdnif taerg fo tol a pu dekcip ev’uoY  
markets and antique stores. Is there one 
item that stands out that you passed up and 
wished you hadn’t?

 gnidliub a morf eceip larutcetihcra dlo na saw erehT  
in NYC that would have made a beautiful headboard. 
I went back and forth on it and by the time I made up 
my mind to buy it, it had sold. I still think about that 
piece even five years later!

Q  otni nevow ylraelc si elcycer ,esuer ,ecudeR  
your design philosophy. Are you a fan of 
dumpster diving? If so, what’s the best “free” 
thing you’ve picked up from the trash?

 fi retspmud a ni gnippoh evoba ton yletinifed m’I  
need be! Chip is actually really good at keeping his 
eyes open for things “left for dead” that he knows we 
can restore and make beautiful again. Those are my 
favorite kinds of projects. I have an old chair that we 
picked up off the side of the road when we first got 
married… I still love it and love the story behind it.. . .
Joanna Gaines works alongside her husband Chip, 
tackling exciting renovation and design projects on 
the megahit HGTV series Fixer Upper. The couple 
also has a retail store (magnoliamarket.com) and a 
real estate business under the Magnolia label. Joanna 
recently partnered with York Wallcoverings to create the 
Magnolia Home line. Photo at left shows Joanna with her 
Shiplap pattern. Check out the rest of her collection at 
yorkwall.com. To see the full interview with Joanna, go 
to housetrends.com and search: Joanna Gaines

SPONSORED CONTENT

ASK THE
EXPERT

Why hiring an architect
is a good move

BY: SHERI SCOTT, Architect

You are ready, finally, to consider build-

ing your custom home. It’s exciting! You 

made it where you need to be. Now 

where do you start? Who do you trust? 

How do you get it right? There is so much 

to learn, to research, to remember. And, 

frankly, you deserve the very best. You’ve 

worked very hard to get here.

This custom home in Centerville features a modern façade with a midcentury 
feel thanks to rich colors and textures and a series of angled rooflines.

HTDA0319.009
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ASK THE EXPERT…  Real Estate

ABOUT THE AUTHOR
Ellie Kowalchik, a real estate agent with Keller Williams Pinnacle Group, leads the top-ranked Move2Cincinnati 
team. A multi-million dollar producer and company sales leader, she holds the advanced designations of Seller 
Representative Specialist, Certified Residential Specialist, as well as e-Pro with a focus on technology. She was also 
named one of America’s Best Real Estate Agents by RealTrends in 2018 & 2019.

Have real estate questions you’d like to see answered in a future edition of Ask the Expert?
Give Ellie a call at (513) 536-6831 or email her at EllieKowalchik@gmail.com.

SPONSORED CONTENT

If I list my property for sale during the holidays, 
can I still put up my seasonal décor?

It is not recommended that property photos show your sea-
sonal décor. After the holidays, the photos would look dated 
and wouldn’t be suitable to be used for marketing purposes. If 
you are listing your property during the holidays, be sure your 
professional photos are taken before any decorations are placed. 
Once photos have been taken, however, do not worry about 
showing your property with tasteful holiday décor. A property 
that has been mindfully decorated for the holidays can be very 
welcoming to a potential buyer. I always enjoy getting in the 
holiday spirit by visiting nicely decorated homes!

If I decide to wait to sell, what improvements 
should I focus on this winter to be market-ready 
in spring?

The most valuable home sale preparation efforts are declut-
tering and neutralizing. Any dark paint colors should be 
repainted with lighter, neutral color choices. Excess furniture 
and items in each room should be removed. Closets can be 
thinned out, focusing on freeing up floor space to make them 
seem larger. Any delayed maintenance items should also be 
your focus. Schedule those contractors now, instead of in the 
busier spring season.  ◗

HTCI1119.023

Should I wait to 
sell my home 
until spring?
It isn’t always beneficial to wait until the 
typical busier spring season to sell. The 
odds of selling could actually be better in 
the winter season. Some less motivated 
sellers pull their homes off the market 
during the holidays, which lessens com-
petition. You would also only have highly 
motivated buyers looking at your proper-
ty, as opposed to fair weather “tire kickers” 
that come out in the spring and summer. 
Any disruption to your holiday schedule 
can be worth it if you are working with 
buyers who are motivated to buy now. 
Another consideration would be if you 
are looking to buy another home after 
selling your current one. Some sellers are 
discouraged with the current available 
inventory, and choose to wait to sell in the 
spring when there may be more properties 
available to choose from.
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encourage people to sit back and think about their family 
and their own unique story, and build from there.

Q  With four young children in your home,  
you know that sometimes design has  
to be functional and adaptable.  
How do you keep it pretty while  
keeping it practical? 

 ym taht uoy llet lliw sdik yM  
house used to be all about 
style and having things “just 
so.” But along the way, I 
realized that nobody loves living 
in a house where everything revolves 
around the word “no.” With four kids, it 
was exhausting to hear myself constantly 
nag about keeping things clean—so one 
day I just stopped. I started making things 
about them. I got sofas with slipcovers 
that could be washed, and I hung up 
chalkboards they could draw on. I set 
aside intentional spaces for them to play 
and create—just small things that made 
a big difference. This was a pivotal shift 
for me with design. I realized it was 
important to not only design homes 
that were pretty, but also practical 
for every day life.

meet    greet
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Q  htiw riaffa evol ruoy kniht uoy od gnol woH  
shiplap is going to last? Do you think this 
horizontal clapboard treatment is trendy or 
timeless? How do you decide where to use it?

 yllaicepse—ti ot nward eb syawla ll’I kniht od yllaer I  
since there are so many ways it can be used. What 
I love about shiplap is it is a material they used a 
hundred years ago behind drywall so any and every 
time I find it in a renovation, I will make sure we 
highlight it if the client prefers. 

Typically, I’ll incorporate shiplap in a space that 
needs texture or to highlight a focal wall. The great 
thing about shiplap is that you can stain it or paint it 
any color you want.

Q  aelf ta sdnif taerg fo tol a pu dekcip ev’uoY  
markets and antique stores. Is there one 
item that stands out that you passed up and 
wished you hadn’t?

 gnidliub a morf eceip larutcetihcra dlo na saw erehT  
in NYC that would have made a beautiful headboard. 
I went back and forth on it and by the time I made up 
my mind to buy it, it had sold. I still think about that 
piece even five years later!

Q  otni nevow ylraelc si elcycer ,esuer ,ecudeR  
your design philosophy. Are you a fan of 
dumpster diving? If so, what’s the best “free” 
thing you’ve picked up from the trash?

 fi retspmud a ni gnippoh evoba ton yletinifed m’I  
need be! Chip is actually really good at keeping his 
eyes open for things “left for dead” that he knows we 
can restore and make beautiful again. Those are my 
favorite kinds of projects. I have an old chair that we 
picked up off the side of the road when we first got 
married… I still love it and love the story behind it.. . .
Joanna Gaines works alongside her husband Chip, 
tackling exciting renovation and design projects on 
the megahit HGTV series Fixer Upper. The couple 
also has a retail store (magnoliamarket.com) and a 
real estate business under the Magnolia label. Joanna 
recently partnered with York Wallcoverings to create the 
Magnolia Home line. Photo at left shows Joanna with her 
Shiplap pattern. Check out the rest of her collection at 
yorkwall.com. To see the full interview with Joanna, go 
to housetrends.com and search: Joanna Gaines
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ASK THE
EXPERT

Why hiring an architect
is a good move

BY: SHERI SCOTT, Architect

You are ready, finally, to consider build-

ing your custom home. It’s exciting! You 

made it where you need to be. Now 

where do you start? Who do you trust? 

How do you get it right? There is so much 

to learn, to research, to remember. And, 

frankly, you deserve the very best. You’ve 

worked very hard to get here.

This custom home in Centerville features a modern façade with a midcentury 
feel thanks to rich colors and textures and a series of angled rooflines.
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ASK THE EXPERT…  

OJ2020_18396 OJ2020_18396

Our designers offer  
a few thoughtful  
bedroom tweaks  
to transform your  
bedroom into a  
restful sanctuary

LIGHTING
Ed quae magnisi tatiur aut essit inctorit 
et autat quo iur mintis aut peliquia as 
estiuntiae sit exera volut autat quo 
iur mintis aut peliquia as estiuntiae sit 
exera volut

MATTRESS
Ed quae magnisi tatiur aut essit inctorit 
et autat quo iur mintis aut peliquia as 
estiuntiae sit exera volut autat quo 
iur mintis aut peliquia as estiuntiae sit 
exera volut

FABRIC
Ed quae magnisi tatiur aut essit inctorit 
et autat quo iur mintis aut peliquia as 
estiuntiae sit exera volut autat quo 
iur mintis aut peliquia as estiuntiae sit 
exera volut

NIGHTSTAND
Ed quae magnisi tatiur aut essit inctorit 
et autat quo iur mintis aut peliquia as 
estiuntiae sit exera volut autat quo 
iur mintis aut peliquia as estiuntiae sit 
exera volut

FLOORING
Ed quae magnisi tatiur aut essit inctorit 
et autat quo iur mintis aut peliquia as 
estiuntiae sit exera volut autat quo 
iur mintis aut peliquia as estiuntiae sit 
exera volut

Design Your Bedroom  for Better Sleep

just minutes from downtown Cincinnati

MONDAY 10AM-8PM | TUESDAY, THURSDAY, FRIDAY 10AM-6PM | WEDNESDAY by appointment only |  SATURDAY 10AM-5PM
SUNDAY closed to be with family

CUSTOM DESIGN SERVICES AVAILABLE

859.441.2378 •  BestFurnitureGallery.com  •  1123 S.  Ft .  Thomas Ave.  •  For t  Thomas,  KY

Craig and Carolynn Reis, owners

HOW TO…  Bedroom Design

HOW TO
1 or 2

$2,395 or $3,895

Availability Exclusive category

Influencer

Page count 

Price   

Deadline  4 weeks before upload date supply: 
• Text
• High resolution/quality photos

BIG DEAL/CONCEPT

INCLUDED
• Sponsored Content label on pages
• Client logos if preferred

NOT INCLUDED
• Editorial assistance
• Photo shoot

This custom home in Centerville features a modern façade with a midcentury 
feel thanks to rich colors and textures and a series of angled rooflines.

HTDA0319.009
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AMPLIFY YOUR BRAND MESSAGE WHILE PROVIDING A ONE CLICK CONNECTION
TO YOUR WEBSITE FOR QUICK CONSUMER ENGAGEMENT

*Rates quoted at time of request and are subject to change without notice. Digital estimates based on experience and existing 
data. Programs optimized locally to budget and KPI’s as campaign proceeds. 

digital suite | rate card

BANNER ADS | $750 PER MONTH
Ads deployed to geographic, behavioral and contextual targets. Retarget your website visitors with 
banner ads to re-engage them.

PAID SEARCH | $1,500 PER MONTH
Professionally managed text ad search program. Locally planned and optimized to budgets and 
objectives. Keyword/search analysis for your market/industry.

STREAMING VIDEO/ADS
15 or 30 second digital video ads placed on streaming services.

FACEBOOK®/INSTAGRAM ADVERTISING  | $995 PER MONTH
Highly targetable social media using multiple ad sizes. News feed ads. Link ads with color imagery. 
Locally planned campaigns based on specific objectives.

FACEBOOK®/INSTAGRAM WITH GEOFENCE TARGETING  | $995 PER MONTH
A social campaign which accurately targets consumers with your offer.
With geofencing technoloy instore mobile redemptions are tracked.

TARGETED E-MAILS | 50K OPT-IN ADDRESSES | $1,200 PER MONTH
Custom email list targeted towards your specific audience. Higher than average open and click 
through rates. Creative built from existing assets.

GEO-FENCED | MOBILE BANNER ADS | $1,500 PER MONTH 
User is targeted when they step into a specific address/fence. Conversion tracking-can track people 
from one fence to another. Re-target users for up to 30 days.

www.housetrends.com/advertise
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SPECIFICATIONS AND GENERAL GUIDELINES:
Our Working Platform

• Adobe Creative Suites CS6: InDesign, Photoshop, Illustrator
• All print jobs are set up in InDesign. 
• �All Photoshop or Illustrator art elements are placed into InDesign. Our 

preference is not to work with Photoshop or Illustrator files as stand-alone 
creatives, unless they are used for only one insertion or they will be used 
multiple times without any changes.

Set-Up Requirements
• All ads must be built using CMYK process color. 
• We accept OpenType and Postscript font formats.
• Collect all fonts.
• All photos should be saved at 266 - 300dpi.
• Color photos must be saved in CMYK, as either PSD, TIFF, EPS or JPEG.

If the production team receives artwork that is not set up properly we will do 
one of two things. First, if time permits, we will request the artwork be fixed and 
resent. Second, if the artwork cannot be resubmitted, adjustments will be made 
by the production team (if possible) and fees will be billed accordingly.

SENDING US YOUR ART FILES:
• Send files attached to an e-mail (under 20mb) at:  artdepartment@slattsgroup.com 
• Send files through our FTP site: 

https://e3local.filetransfers.net
User Login: HTUPLOAD (case sensitive)
Password: fonts1 (case sensitive)

• Send files through Dropbox (https://www.dropbox.com)
Please use artdepartment@slattsgroup.com when sending

You can send press-ready PDFs  (when the file will not require ANY alterations 		
and/or when it is NOT part of a multi-layered print job)

A PDF file should be created as press optimized, maximum resolution and quality, 
and with the fonts embedded.

Half Page

Live Area

Quarter Page
Vertical

Live Area 

Full Page

Live Area

Trim

Bleed
(bleeds = .125˝ or p9)

2-Page     Spread

Live Area

Trim

Bleed
(bleeds = .125˝ or p9)

Gutter*

Live Area

Trim

Bleed
(bleeds = .125˝ or p9)

*Note: Graphic matter spanning the gutter on two page spreads may not always align perfectly in bindery. Avoid crossovers where match-up is critical.
Copy that crosses gutter in perfect bound magazines might not be viewable. Ads submitted to trim size will not bleed. Partial page ads cannot bleed.

1/4 vertical:		  20p0 x 28p0 / 3.333˝ x 4.667˝

1/2 horizontal:		  42p0 x 28p0 / 7˝ x 4.667˝

Full Page:
Live:		  42p0 x 59p3 / 7˝ x 9.875˝
Trim:		  48p0 x 65p3 / 8˝ x 10.875˝
Bleed:		  49p6 x 66p9 / 8.25˝ x 11.125˝

2 Page Spread*:
Live:		  90p0 x 59p3 / 15˝ x 9.875˝
Trim:		  96p0 x 65p3 / 16˝ x 10.875˝
Bleed:		  97p6 x 66p9 / 16.25˝ x 11.125˝

MK2019.17741
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DISPLAY ADS
Accepted files: 

Web ready .gif or .jpg
RGB 72 dpi - size not to exceed 

247k
Flash files NOT accepted

Digital ads should be emailed to:
artdepartment@slattsgroup.com 

Dimensions

300px x 600px / 4.167” x 8.333”

300px x 250px / 4.167” x 3.472”

300x600

MK2019.17741

www.housetrends.com/advertise

300x250


